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Dairy Australia is the dairy industry owned service organisation, whose members are farmers and 
industry bodies, including the Australian Dairy Farmers, and the Australian Dairy Products Federation. 

Dairy Australia supports regulation that is consist with the objective of achieving the following outcomes:  

 Science/evidence based; 

 Outcomes focussed; 

 Proportionate to risk; 

 Consistently enforceable;  

 Support innovation;  

 Support and promote trade; and 

 Support competition 

Dairy Australia welcomes the opportunity to comment on the Consultation: Application A1104 Voluntary 
Addition of Vitamins & Minerals to Nut- and Seed- based Beverages and provides the following comment. 

Overarching these comments is our recognition that consumers perceive the nut and seed based 

beverages covered in this application as providing the same health benefits as mammalian milk, however 

the health benefits of consumption of milk, cheese and yoghurt as per the NHMRC 2013 Australian 

Dietary Guidelines evidence statements are for mammalian products and not associated with nut and 

seed based beverages (NHMRC, Australian Dietary Guidelines 2013).  

 

KEY CONSIDERATIONS 

1. CONSUMER PERCEPTIONS 
 

 While many consumers perceive these beverages to be a “five food group food” as per the NHMRC 

Australian dietary guidelines, 2013, without fortification they are classified as “discretionary foods”. 

How these products are defined for labelling purposes is not with the scope of this consultation 

however we seek consideration on how best to address the disconnect between consumer 

perception and product composition. 

 We suggest that these products, particularly when most of the nutritional contribution is provided by 

added nutrients, isolates, and/or a small percentage of legume/cereal/nut/seed flours, or base plant 

material combined with other additives and ingredients, may be better defined for the consumer as 

formulated legume, cereal, nut and seed beverages, with associated regulated labelling requirements 

to support consumer understanding. 

 This would provide greater clarity than the current situation whereby consumers may consider that 

these are ‘natural’ products that provide the same nutritional value as mammalian milk. 

 

2. RISK MANAGEMENT AND ADVISORY STATEMENTS 
 

 Fortification of Nut and Seed based beverages with nutrients as proposed, may provide some harm 

minimisation in terms of addressing the potential for a limited range of nutrient deficiencies. However 

legume, cereal, nut and seed beverages are not nutritionally equivalent to mammalian milk 

particularly in regards to protein and it is important that diets are carefully managed for vulnerable 






