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Lo B Date: 1% July 2002

e uklhlnﬁo:tm for Proposal P235 cce:

“Urgent Ll For Roview 1] Please Comment [ Please Reply O

Noar Sir,

Pleaso accept the enclosed submission for consideration.

Earier allempts 1o send this by email to anzfa.nz@anzfa.qov.au appear fo
heave been unsuccessful,

I ¢an be conlacted at the address above.

Kind ragards,
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Submission 1o ANZFA Proposal P235;
Review of Food-Type Dietary Supplements

Qn l;ehq!f of the Now Irage International Group of Companies, incorporaling
Symbiatics (N2) Lid and BioActive Technologies Internalional Ltd.

Ny v age
BinAclive Techinnlogies International Ltd.
Neaw Image House,
19 Mohuiga Drive
Mangere Bridge
Auckland
New Zealand

28" June 2002

. Maga 1 of 3 Printod. 01/07/02
Filet MY DG mants\ANZ FAWNERW inano P235 dan

-



+64—-4-4739855 FSANZ WELL.INGTON 975 P@3 JUL 12 B2 14:41
Cvwe ue I OU S NEW  LUNGE LIV ENTTL LUNHL I'8K NU. U4 Y bZZ8us? P. 03704

New Imago Intemational has been selling food supplements including FTDS
products, in New Zealand and Australia for in excess of 10 years. .Sales are
through both mulii-level-marketing (Amway is an example of 4 MLM campany)
and retail outlets, '

2,1.1 Curyent markat for FTDS (Page 15)

»  Now Image sell a range of FTNS products, mast of which are powdered
drink praducts. Our top five FTRS praducls account for N2$920,000 pa, in
salos in the New Zealand-Ausiralia market, of which a third is from sales
through relail outlets. Significant growth is expected In the next 12

maohiihs.
¢  Data on the size of our share of the FTDS market share is not known at
posent,

¢  We make our own products, the majority for expor, using an
approximately 50/50 mix of New Zealand sourced and imported
ingrenients. :

2.4,1 Addition of Nutritive Substances

« We don't have any ohjection to the current ANZFA policy on the addition of
vitarnins and minerals o FTDS, but believe It could be expanded.

24,2 Speclal Purpose Foods

o  Wao would like 1o sce a mechanism where new special purpose food
calegories can be aceomnwdated. For oxample we sell several weight
loss, low energy drinks, which havo been formulated to meet the needs of
an established markel segment. At present there is no category for these
products.

»  We would support FTDS boecaoming part of the special purpose foods
calegory described in section 2.4.2, '

Questions on Added Substances (Page 27)

«  We heliove figure 2, seclion 2.4.1, does address safety concerns around
FTOS, '

s Ropanding Nufritive Substances, we expect there will be a future need to
expand the catogary heyond vitamins and minerals to substances which
can L& shown fo meet @ public health need in both restoratian and
[ortification roles; for example: the use of colostrum in a FTDS,

2A.7 Labelling and Claims
s« Wo don't bofieve FTYDS should be exempt from nutrition Information
requirements (standard 1.2.8, volume 2) and would like to see FTDS

conform fo (hese standards, or something very similar. The P135
tefinitions for claims ara also of valua to FTDS,
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@ IFhoalth claims are permilled in the future, along the lines of P135 for
exariple, they should also cover FTDS

s Wa believe FTDS should cany a prosciibed name or advisory statement
(2.9., 1his i8 & supplementary food). This would communicate clearly to
ihe consumer whal (he prociuct properties were, allow comparison with like
praciucts and permit the consumer to make an informed choice.

o We would suppotl the use of instruclions regarding dosage, on FTDS
labelling.

4 Regulatory Objoctives

« Our pieference Is for the verlical approach (2b). The advantage of 2b
being that IFTDS would fall into a series of defined supplementary food
caleqorios. This we believe, would allow the consumer to compare like-
praducls and make a selection based on product claims and nuiritional
information presenind on the label. We also believe it will encourage
108 manuficlurers to deliver belter information an their products, and
allow them 1o cormunicate more effectively wilti the consumer.

o The 2hii, new chapter for “formulated supplementary food” does have
some appeal but itis loo carly 1o decide which of the 2b oplions is better.

Thank you for praviding this oppartunily o make our comments known. We
leok forward to further developments in the regulation of FTDS.

Kind regards,
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